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| loOKANON

Ol erixelpnoelc eotiaonc onuepa kaBovtal iivw oe evav “Bnoavpd” Sedopevwy —

finble

TIAPAYYEANEC, CLVAAQYEC, AYOPAOTIKEC OLVNBEIES, KAUTIAVIEC Marketing, Kal TIOAAG aKOUQ.

Kt Opwg, To peyaAlTEPO PEPOC AUTHC TNG YVWOoNG Oev AIOTIOIETAL TTOTE.

S
H e&aywyr ouolaoTIKWY
TTANPOGOPIWY AT TA KAAOKA
epyaAeia reporting eivat apyn,
TEPIMAOKN Kal cuvHBWC
ecaptartal and avoAuTEG.

Tnv ibla wpa, ol ouddeg oTO
KATAOTNUA TTAAELOLY VA TIAPOLY
arnopAocelc and wpa o€ wpPa
XwpIC EekaBapn ekodva.

Kat péxpt va givat etoua ta
VOUUEPQ, N KATAAANAN OTIyUN
yla 6pdon €xel non Xabel.




ADON

davtaoTeite av 0 KaBevag eixe...

Apeon Tipooaon oe XPNOoIUEC,
TMPAKTIKEC TTANPOGOPIEC — eKelvn TN
OTlyMr TIOU TG XPEIACETAL.

Xwpic va meppevete eBoopadec yia
AvVaPOPEC AVANUTWV.

Xwpic moALTAOKA dashboards kat
KOUPOOTIKA spreadsheets.

Movo EekdBapeg, aglomIoTES
TANPOPOPIEC TIOL AvadeIKVOOLV
EVKALPIEG, UEIWVOULV KOOTH,
BeATiwvouv TNV
ATIOTEAECHATIKOTNTA KAl av§avouv
TIC MWANCELG — KABE PeEPQ.




noJje

—imble Inteligence

AUTO aKPIBWCS TIPOCHEPOLY TA EQYOAEID

2uvéuadloupe TN BadId KatTavonon yia
TNV eruXeipnon oag pe eEeAlypéva
HOVTEAQ TEXVNTAG vonpoouvng — cldIKA
oxedlaopéva yla TNV e0Tiacn — Kal
HUETATPETOLHE OKOPTIA SedoPEVA OE

eLxpNoTA insights pe eva KA.

Eite xpeldleote nmpoLAEPElg, EELTTVOULC
BonBo0¢ 1 avaALoEeIlG OEOOUEVWY, TO
Fimble BonBda 1ic opuddeg oag va
AUTOMATOTIOIOVV TNV £PYyAaTia TOUC Kal
va TIaipvouv anopAcelC PJe auToTEToIBNoN

— QUEOCA KAl ArTOTEAECUATIKA.
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| IAeovexkThuaTa

Avénote ta neplbwpla KEpdoug

Otav ta nmeplbwpla KEPOOULE eival PIKPA,

KABe BAPSIa, LAIKO Kal EpYATOWPA KAVOLV TN
oladpopd. Ta epyaleia intelligence oag divouv
Eek@Bapa kal akplPr insights, wote akdun Kal
Ol JIKPEG KABNUEPIVES aTOPAOEIC Va
dEPVOLV TIPAYUATIKO KEPSOC. MapdAANAQ, ol
avtopatiopol Al YAItwvouv Xpovo, 0dNywvTas
O€ pelwpeva KOOTN Kal avEnueva kKepdn.

ZtafepotnTa oe anpopAernttn {Atnon

O al\ayeg otnv eotiaon cupBaivouy
xwpic mpoeidornoinon. To va BaociCeote
OTO €VOTIKO 1 O€ TIAALEG AvadOPES 0AG
adrvel ekteBelevoue. Ta epyaieia
intelligence alomolovy real-time dedopéva
Kal e€EIOIKELPEVA JOVTEAA YIa VA
npoBAEmovy TN (NTNOoN, WOoTE Ol LTTELBLVOL
va QVTIOPOLV EyKAIPA — KAl PE Olyoupld.

finble

Fpniyopeg avadopég, KaAAUTEPEG anmoPAacelg

2TOV YPryOPO KAl arartnTkO KOOWO TNG
€oTiaong, ol LIeLBLVOL TIPETIEL VA TIAIPVOLY
arodAcelc Aueca Kal Ta Iapadoolakd epYaAEia
reporting eival ToAL apyd Kal akaurra. Ta
epyareia Al petatpemnouy okopria Sedopéva oe
EEKABAPEC, TIPAKTIKEG TIEPINNPEIC PEOCA OE Alya
AETITA, OXL HEPEG, YIA EELTIVEC ATTOPACEIC TN
OTIlydn TIOL TIC XPEIAleoTeE.

Self-Serve avaAvoelg yia 6Aouvg

Ta epyakeia intelligence divouv oe GAoLG —
artd CFOs péxpl LMeLBLVOLS KATAOTNUATWY
— npooPaon oe self-serve dedopéva Tov
Byadlouv mpaypatikd vonua. ‘Etal, ol opddeg
data anogpoptiCovral, Ta insights
MOAAMAQCIACOVTAL XWPIC ETUMAEOV SUVAUIKO
KAl TO XAoua avapeoa ota 6edopéva Kal TNV
KABNUEPLVH TIPAYUATIKOTNTA KAEIVEL




finble
H Al UTTOOOUN UOC

{:ﬁ{? OcpeAlwpéVn TEXVOYVWaoia

® YI0BeTNOQUE TNV TEXVNTH VONUOoLVN TIOAD TIPIV TO KUPA Tou 2023, ertevoDovTac arnod vwpic oe
pla e€E1dIKEVUEVN opada ard pPadnUATIKOUG Kal PNXavikoug.

® H moAueTAg epmelpia pag pag erutpernel va dSnuoupyolue ADCELG TIOL OgV €ival ATTAWG IOXVPES
— OAAG TIPAYHATIKA TIDOOAPHUOCHEVEC OTOUG ETIIXEIPNOIOKOVC 0AC OTOXOUG, TIPOOHEQOVTAC
peTPNOWN a&ia Kal EekABapa anoTeAEoUATA.

r—O
10@1 HOIKOC OXESIAOHOC

© 2UuPPopdwvopacte MANPwWC Pe Tov EU Artificial Intelligence Act,
TO TIPWTO VOUIKO TIAQUOIO yia TNV acdOAn xprion TG Texvntc

*
*

Nonpoolvne. E€aopaiiCoupe Tnv nBIKA XPAGN, TOV TIEPLOPLOHO 5 EV Artificial
. . , , , «= + Intelligence Act
TWV KIvOOVWV Kal TN dtadaveila oe KGBe Aerrovpyia mou BaocieTal :

oTnNV TEXVNTH vonuooLvN.

® Ta dedbopeva oac dev drapoipalovral kal dev xpnotgorolovvtal

TOTE YIQ TNV EKMAIGELON EEWTEPIKWY POVTEAWV.
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H Al UTTOOOUN UOC

ISiwTikéTNTA WG Baocikn pag agia

® AvTipeTwrtiCouue TNV TIPOOTACIA TWV TIPOCWTIKWY OAC
SedopEVWY WC eTuXepnotakn evdovn. Me
ruotortoinon 1ISO 27701 kal rAfpn cLPUOPPWON PE TOV
GDPR, sdpappodlovpe avotnpéee Kat dladaveic
dladikaoiec wote Ta 6edopeva 0AC va TTAPAPEVOLV
AoPOAr, EAEYXOPEVA KAl CWOTA SIAXEIPICUEVA.

Zuvexng Kawvotopia

© Hopdda Al/ML pag e€epeuva Kal LIOBETEL DIOPKWE VEA POVTEAQ, TEXVOAOYIEC Kal HEBOOOLG
OTOV CLVEXWC EEENICOOUEVO XWPO TWV PEYAAWV YAWOOIKWY povteAwV (LLMS). ‘ETol, n
MAQTPOPPA OAC TIAPAPEVEL TIAVTA OE TEXVOAOYIA AlXUNG — ONUEPA KAl OTO PEANOV.
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ASITOUOVIEC

FORECAST ANAAYZEIZ AEAOMENQN
MeTtaTpete avTidpAoEIC TNG MeTtapopdwoTe Ta SedouEVA 0AC OE
TEAELTAIOG OTIYUAC O £YKAIPO MePPEG Kal ypadruata rou
OXESIAOUO PE TIPORAEPELG TIOU GAC Byalouv vonua TOoo eVKOAQ OCO pla

ou(TNoN — XwpPIC KWAIKA, XWPIg
QVOAUTEG, Xwpic kaBuoTepnon.

oeixvouv TL EpxeTal kKal oac fonBolv
va a€loTIolEITE eVKAIPIEG KABE pEPQ.

M\

FEED

EZYINNOI BOHOOI

AnoA\ayeite anod xpovoROpEeq
epyaoiec. Me Al BonBolc¢ propeite va
QvanapayeTe yvwaon, va arnAoroleite

Sladikaoieg kal va apiveTe TNV opada
00C VA ETIKEVTPWOEL OTA ONUAVTIKA.

MNapakoAouBroTe eUKOAQ VEQ,
KPITIKEC TIEAATWY, TNV AyOPd Kal TOV
QVTAYWVIOUO PE EVNUEPWOEIC TIOL OAC
KpOToUV TAvVTA €va Briua pmpoota.



frnble
ASITOUOVIEC

= (]

DATA SETS SNAPSHOT ZTATIZTIKEZ ANAO®OPEZ
Evioxvote to marketing, TI¢ EAeyETe Ta TTAVTA e Pl paTid og pia Aueon TipooBaon oe 166 EVENKTEG,
AEITOLPYIEG TIG KAl OXECEIG PE TOUG 0BOVN TIOL CLYKEVTPWVEL CUVOTTTIKA TIPOCAPUOCIUES KAl EUXPNOTEG
TMEAATEC OQG PE EVEAIKTN OAEC TIC TIPOTEPAOTNTEG OAC OE avadopEC TIOL KOADTITOLV 29
TUNUATOTIOINCN YA KPR OTOXELON TPAYUATIKO XPOVO. KOTNyopIeC TNG ETTXEIPNONG 0aC yia

Kal eEaywyr OTATIOTIKWV. anodAaoelc oe KABe ertinedo.




Foble
—orecast

Ao to “ofnvoupe pwTIEG”
oTo £€EUTIVO, TIPOANTITIKO,

data-driven mAavo

X am Forecast

Forecast Manual Entry @)  Events @)  Campaigns ) Weather @ -

Oute (Start)  Date (End).

Forecast type
B os00 2250202

Product Analysis

NMwg Aettovpyel

0240200 1500 1090 *25% 0N o 2000 1900 E) 0]
To forecast Tou Fimble e T S S
20240200 1500 20N 0N o 2000 1900 20N 0]
OUV6UdC8l O-I'G.Tlo-l'le 0240200 1500 1090 25y o o 2000 1900 N
HovTéAa, LoTOPIKA e e
v - 20240200 1500 +25% 0% on 2000 1900 2% 0]
6edopéva Kal eEWTEPLKODG i - - . - -
20240201 1500 208 0% o 2000 1900 20 0]
“QPQVOVTEQ - Or[wq 2240201 1500 1090 25n a0 o 2m0 1500 sox
Kauraviec marketing, Toruka o n o - = o o
20240200 1500 1090 25N BlLY o 2000 %00 20N (0]

events, KAIPIKEC OLVONKEG N
XELPOKIVNTEG AAQYEC — yla
va TIpoodEPEL TIPORAEDELC

e avw tou 85% akpipelag.



Foble
—orecast

Daily Orders forecast rmou rmpoBAEmel TOV OYKO TwV TIAPAYYEAWY VIO TIC ETTOUEVEC 7 NUEPEQ

& 4 Foreosst b ‘E€§umivog Mpoypapatiopog
n Manual Entry @)  Events @)  Campaigns Weather @  History

- L = © MelwoTe Tov KivOLuvo va IapayeTe
. AlYyOTEQPO N TIEPIOOOTEPO aATTO OO0
e | xpeladetal

c:‘w- 25% C‘:n‘puwn +25% :v\m- +25% :-?r:mgn- *25% ;:‘:;.wu *25% C‘:"W‘l 5% C‘:v\wu +25%

e e el e s s, e BeAtiotornoinon Bapdiwv

1ty Ot e @ [MpoocappdoTe TIC PAPSIEG TNC

- epdouddac cLudwva pe Tov
} oo QVAPEVOPEVO OYKO TTAPAYYEAWV
- ® ATOPUYETE TNV LTIEPOTEAEXWON OE
. o . . s . s "OUXEC MEPEC KAl TNV UTTOOTEAEXWON

. O€ UEPEC PE auEnuEVN Kivnon

Moo 2024201 Owovouikn diavyeia

R " © YToAoyioTe pe peyoAlTepn akpiBela Ta
o p KOOTN KAl TA €000A 0AC

Saturday 20240206 5176

® EuBuypaupiote SpacTnEIOTNTEC
marketing pe T {fTNon oL TIEPIUEVETE

Sunday 20240207
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finble

Product Analysis forecast rou mpoAerel Tn Ntnon MEoioVTWY YIA TIC ETIOUEVEC 7 NUEPEC

Ziyoupld yia tn dtabeopotnta

® Kpartnote ta npoiévta pe
peyaAn Citnon navta dilabgoiua

@ [lpogToWaOTEITE YA ATIOTOPEG
avgnoelc yla va anopuyete
XAUEVEC TIWANCEIG

X il Forecast

AyoTtepn ontat@An, EAeyX0G KOOTOUG

® ANopLYETE LIIEPAYOPEC KAl TIEQITTN
OTIaTAAN

® Kavte o €Eumvec mapayyeaeg mpog
MPOPNBEUTEC KAl YAITWOTE AKPIBEC
AYOPEC TNC TEAELTAIAC OTIYMNG

Manual Emryo Events 0 campaigns ()  Weather o History

Store(s) . Forecast type

All Product Anslysis

Factors

T
Manusl forecast G Manual forecas!: - Manual forecast: . Manual forecast: - Manual lorecast - Manual forecast:
-10% -10% -10% -10% -10% -10%
Campalgns: +25% (7 Campalgns: +25%  (© Campalgns: +25% 2] Campaigns: +25% ) Campalgns: +25% 7 Camgalgns: +25%

Events: +5% @ Events: 0%

Events: 0% Events: 0% Events: 0% Events: 0%

Vieather: 0% Westher: 0% Weather: 0% 'Weather: 0% Weather: 0% Weather: 0%

BM: -4% (0 BM: 0%

BM: 0% BM: 0% BM: 0% BM: 0%

Tuesday 2nd Wednesday 3rd Thursday 4th
Plzza Plzza Pizza

Salad Salad Salad
Appetizer Appetizer Appelizer
Pasta Pasta Pacsta

Chicken Chicken Chicken

Burger Burger

Fries Fries

Drinks. Drinke.

KaAUtepn gpmelpia meAatn

® Aiyotepa “ekToOC anobepatog”
rpolévta

@ [o otaBepn kat aglorotn
eEuTINPETNON

Friday Sth Saturday 6th Sunday 7th

Manual forecast:
-10%

Campalgns: +25%
Events: 0%
Weather: 0%

BM 0%
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—orecast

Hourly Orders forecast rmou npoBA&riel Tn {\TNon ava wpa yia TIC ETTOUEVEC 7 NUEPEC

BeAtiotomnoinon Bapdiwv X il Forecast o @ +

Manual Entry ° Events o Campaigns Weather ° History
® Taipére TIC BAPSIES pE TIC
Al v m;aﬁ; -

TIPAYUATIKEG WPEC AXUNG
Factors
© Mewote T xapévn epyacia

r r Manual forecast: - Marual forecast: Manual forecast: N Manual forecast = Manual foracast Manual forecast: Manual forecast:
OT[Q nOUXSQ wpeq :::;mqns +25% ;:‘:;aanmsw?f.x ;‘:‘palgnsw?sh 3 ;‘:pmnn?s‘:, ::;aqm +25% ::?valgnsw?ﬁ‘x ;:‘ao:palqns-ﬁm,
© AnodLyeTe TNAEGWVUATA S i Fe Eagd o ey g
BM: 4% BM: 0% BM: 0% BM: 0% BM: 0% BM: 0% EM 0%
NG TeAevTaiag oTyunc
Hourly Sales Forecast
EtowotnTa koudlivag
@ [lpoetopdoTe eykaipwe KGBe
oTaBpod TPV apxioel N kKivnon

K A - p n u p H A ' n Monday 15t Tuesday 2nd Wednesday 3rd Thursday 4th Friday Sth Saturday 6th Sunday 7th
aavte EHTIEIPLA TIEAAT 1300 267 1300 287 1300 281 130 87 1300 287 1300 287 1300 287
1200 310 1400 30 1400 0 1400 0 1400 310 1400 30 1400 an
® I_pr]vopc')-l—spn SEUT[I’] péTr]Or] 15:00 279 1500 279 1500 279 1500 279 1500 279 1500 279 1500 27
1600 2588 1600 253 1600 253 1600 253 1600 253 1600 253 1690 253
4 4 A 17.00 274 17.00 274 1700 274 17.00 274 17.00 274 17.00 270 1700 274
OKOU akal OTIC wpeq Glxu nq 18:00 43 1e00 2 1800 42 a0 43 1800 43 1800 m 1800 42
, , 19:00 s 1500 an 1900 | 1900 190 81 1500 an 1900 o
O] ZTQGSDI’] T[OIOTr]TG 20:00 1238 2000 123 2000 1230 20.00 1228 2000 1228 2000 123 2000 1230

21:00 1234 2100 1234 21:00 1234 21:00 1234 21:00 1234 21:00 1234 21:00 1234

SEUnnpéTnonq, pri_q SKH}\ﬁES[C 2200 n7 2200 n7 2200 n 2w nr oz n7 2200 n7 2200 n7

Z3.00 354 23.00 as4 2300 354 23.00 23:00
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—orecast

Hourly Orders by Category forecast rmou rpoBAETel TN ¢ATNon ava WPA KAl KATNyopia ipoidvtog
YA TIC ETIOPEVEC 7 NUEPEC

X aml Forecast A & +

o o Zntnon & NMPOTIUNOEIG TIEAATWYV

e e === ® Mnv Eepevete amnod Katnyopieg Tou
Factors KATQVOAWVOVTAL YPryopa
e . e @ Evtortiote e0KOAQ vEEC TAOEIC OTIC
Campaigns: +25% Campaigns: +25% Campaigns: 425 Campaigns: +25% Campaigns: +25% Campaigns: +25% Campaigns: +25% . ,
Events: 45% Ev:-n 0% L-:u 0% Events: 0% Events: 0% Events 0% Events 0% r[pOTlLJr]OSIQ va ne)\aTwV

ZTOXEVHEVEG IPOOPOPEG

Category Forecast
N L ® TpeETe MPOOPOPEC AKPIBWE OTAV LTTAPXEL

L e HeyoAUTepn CATNon

T om ® Meywotoroote upselling kat cross-selling

20240202 00.00 10244203 00,00 2024-02-04 00.00 2024-0205 0800 20240206 0000 20240207 00.00

OTIC WPEC AIXUNC KABE Katnyopiac

Mo opaAn Asttovpyia

. © Etowdote LAIKA kal otaBpole Baoet {htnong

@ loopporrote Tov POPTO epyaciac NG koudivag

® AwoTe MPOTEPAIOTNTA TIPOETOIACIAC OTIC
KATNyopIieg Tou avapeveTal va GOpTWOOLY TNV
kou(iva yia KOAOTEPN €ELTINPETNON
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Raw Materials forecast mou rmpoBAEmel TNV KATtavAAwon LAKWY BACEL CLVTAYWY KAl TIAPAYYEAIWY

Mndeviote Tn ontatdaAn AnodoTtikotepn Tpododocia ‘E€umntivn Siaxeipion pevol & KOOTOUG
@ [lpounBeuTeite TIC CWOTEC © BeAtiotomoinote TIc ® Mnv Eepéevete and Pacikd LAKG
roooTNTeG MapayyeAeq e MPOUNBELTEG © AE&iTe TIoIa LMKA KATAVOADVOVTAL
® AnogLyete ™ PLPA ArO ® Anuovpynote oTaBePES KAl KOOTICOLV TIEPIOOOTEPO
€uTaBr) LAKKG OXEOEIC PE aKPIBEIC Ka

® Evroriote mpoidvta pe upnAo

TPOBAEPIIES TTAPAYYENEQ KEPSOC Kal XapNAG KOOTOC

X @ Forecast o & +

m Manual Entry @) Events @) Campaigns )  Weather @) History

Store(s) Forecast type

Al - Rawi Materials -

Factors
Manual forecast: G Manual forecast: = Manual forecast: = Manual forecast: = Manual forecast = Manual forecast: = Manual forecast: =
-10% = 105 = -10% E -10% s -10% - -10% < -10% E

Campaigns: 425% (7 Campaigns: +25% 7 Campaigns: +25% 7 Campaigns: +25% 7 Campaigns: +25% 7 Campaigns: +25% 7 Campaigns: +25%
Events: +5% @ Events: 0% Events: 0% Events: 0% Events: 0% Events: 0% Events: 0%
'Weather: 0% Weather: 0% ‘Weather: 0% Vieather: 0% Weather: 0% WVieather: 0% Westher: 0%

BM: -4% @ BM: 0% BM: 0% B 0% BM: 0% M 0% BN 0%

Forecast
Raw Material Monday 15t Tuesday 2nd Viednesday 3rd Thursday 4th Friday 5th Saturday 6th Sunday 7th
1,50z Dip cups with Lid 6190 6190 6190 6190 6190 6190 6190

10 Box 7204 7204 7208 7204 7204 7204 7204

10 Dough Ball 7487 7487

10 Dough Ball Whele Wheat 6533 6533

100% Mozzarela 4041 4041




\eBodo oyia

lotopikd Sedopgva avd Katnyopia

hd

NapayyeAieg ava
Katnyopia

Kaupikeg ouvBnkeg

MpoBAEyelg
& mapayyeAwv

avd wpa

Avvatdtnta

T(POGOPHOYAG AMG >

Tov untelBuVO

— EQapHOYi GUVTEAEOTH) 2

—
-
-

loTopikd GeSOpEV VA WPX

l

MNapayyelieg ava wpa

\

loTopikd nuepriola SedoPEVA TIAPAYYEAIWY

MNpoPAEYelg
&—— nuepnowv

TOPAYYEALWV

b

Hpeprioleg napayyehieg

)

v

AvvaTtdTnTa NPocappoyng and Tov unelBuvo

|e

TuvBuaopOg PE TNV TTPOBAEYN TOU CUCTIHATOG

|<_

‘EAeyxog akpifelag

|<_

finble

MpoBAgyelg
nuepowy  ——>

TapayYEALWV

loTopiké nUePola SE80UEVA avd TIPOIOV

WV

Hueproteg mapayyeiieg

avé Tpolov

MpSBAeYN NUEPHOIWV TIAPAYYEALWY OVE TIPOIOV

Avvatdtnta
£~ MPOCAPHOYIC ATd
TOV uTtEVBVVO

\

YTOAOYIOHOG AVaYK WY
VAWV BAOEL CUVTAYWY

MpwTeg GAeQ
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AVONITEIC OEOOUEVUIN

AUTO TIOL KATTOTE ANAITOVOE PVES SOLAEIAC ATIO AVAAUTEC, TWPA BPICKETAL UTTPOOTA

00C PE EVA KAIK. XWwPIC TIOAUTTAOKOULG LTTIOAOYIOHOUG, XwPIC SQL, xwpic ypauur KWoIKA.

© 'EToleg avaAlioelg, oto Aento © AvaAldoelg ye pia amin epwtnon

Me tnVv epappoyr avaiuong dedopévwy Tou Fimble, éxete MeplypPTe AmMAWC TL BEAETE va YABETE pe KaBnuepvi,

OLOIACTIKA €vav e1BIKO TIoUL EEPeL NON Ta 6edoPEvVQ, TO anAnl yAwooa kal 6iTe TIG EpWTNCEIC 0ag va yivovTal
oLoTnua Kat TV ertxeipnor cac — dwabéopo 24/7. OULCIAOTIKEC TIEPIANYPEIC Kat dashboards. EmneEte and 16
MeTtatpenel oe SeuTEPOAETTTA OKOPTIA 6EOOUEVA OE €TOolUEG AvaADOoELG yIa OTOXELUEVA Kal EekABapa insights.

TTANPOGOPIEC TIOL TIPAYUATIKA €XOLV VONUAQ.

X % Data Analysis

Trend Analysis Correlation Analysis Anomaly Detection
Identifies patterns and changes in your data Discovers relationships between different Identifies unusual data points or outliers that
over time to spot growth, decline, or cyclical variables to understand what factors influence deviate significantly from normal patterns.
behaviors. each other.

Recommendations Segmentation Time Period Comparison General Insights

Generates actionable suggestions based on Groups your data into meaningful categories to Compares performance across different time Extracts the most valuable and actionable

data insights to improve business performance. identify distinct patterns or customer types. periods to measure growth or changes. findings from your data.

Table Analysis Suggest Visualizations

Focuses on 9 the best chart types and

tabular data for patterns and key metrics. visualizations to represent your data insights.

Natural
e.g. ‘Show me total sales of product X last month’, 'Which were the top 5 selling products by quantity this year




Eeunvol BonBol

finble

Apeon ipdoBacn otn yvwon TNG ETIXEIPNONG 0AC KAl auTopaToroinon epyaciwy e Al BonBoug

AWOTE OTOUC onBolC POAoLG, ovopata Kal pdoBacn ota €yypada oac, ota URLs
oag kal oe evowpatwpeveg Al pnxaveg (ChatGPT, Claude kat Gemini)

@ Ot Bonboi anavtouv Gueoca oe
EPWTNOEIC, AEIOTIOI0V TN YyVWwon
NG erxeipnong kat BonBouv TIC
OpAdEC 0AC VA YATWVOLV XPOVO
arod areAeiwTto PAa&uo.

@ BonBoi egunnpétnong avalauBavouv
ETTAVOAQUPBAVOUEVEC EPWTNOEIG KAl
QAITHPATA, TIPOCHEPOVTAC OTABEPN
eELINPEETNON OAO TO 24WPO KAl XWPIC
ETUMAEOV TIPOOANYEIG

® Agents nmapayyeAioAnyiag
QUTOPATOTIOIOVY CLUVOANAYEC
HEWVOVTAG AABN Kal KaBLoTEPNOEIC

© AvaAuTEG dedopévmv YO YpryopEg,
OAOKANPWUEVEC AVAPOPEQ

X 2 Assistants

Agent
@ Internal staff training

' USA bank holidays
Conversation 2
Conversation 3
Conversation 4
Conversation §
Conversation 6
Media
Accounting
Related Products
Serial Numbers
Files

Extra

: @ Add Conversation

Can you give me a list vath all the USA bank
holidays?

Certainly! As of my last update in 2023, here are the federal public holidays recognized in the United States. Note that these
helidays are celebrated by local, state, and federal government offices, with most private sector workplaces also observing many
of them:

1. #*New Year's Day™ - January 1
If January 1 falls on a Sunday, the holiday is observed on the following Monday.

2. **Martin Luther King Jr. Day** - Third Monday in January
- Commemorates the civil rights leaders birthday

3. **Presidents’ Day** (Washington's Birthday) - Third Monday in February

4. **Memaorial Day** - Last Monday in May
- Honers the men and women who have died in milnmy service 10 the United States,

5. *Juneteenth National Independence Day** - June 19
- Marke the end of lavery in the United States and is also known as Freedom Day.

6. **Independence Day** - July &
- Celebrates the Declaration of Independence in 1776,

7. *Labor Day** - First Monday in September
- Honars the contributions of workers and the labor movement

8. **Columbus Day** - Second Monday in October
- Also recognized in some areas as Indigenous Peoples’ Day.

9. **Veterans Day** - November 11
- Honars all who have served in the United States Armed Forces

10. *Thanksgiving Day** - Fourth Thursday in November
- Traditionzlly celebrates the harvest and other blessings of the past year
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Apeon ipdoBacn otn yvwon TNG ETIXEIPNONG 0AC KAl auTopaToroinon epyaciwy e Al BonBoug

Adriote Toug BonBouc va avahdBouy TIC XPOVOROPEC, EMTAVOAAUBAVOUEVES EQYAOIEC:

o .
X 2 Assistants ® Zupn}\r']pwo'r] l'[SplSXOl.léVOU,

Conversations €B) Knowledge @) Assistants @) O ér[wq ngplvpaq)éq r[pO.[(’)VTU)V Kal

& Fillin products with no descriptions metadata

RERa © © AMavTAOEIG OE avoixta
Title
Margherita Pizza @ AITAHATA TIEAATWY
Description 0
A traditional favorite with fresh mozzarella, vine-ripened tomatoes, and fragrant basil leaves, drizzled with extra virgin . ,
olive oil on a thin, wood-fired crust. , O Msraq)pQGSIC T[T}\wv KAl
Tile TEPIyPAPWV TIROIOVTWY
Pepperoni Supreme IEI
Description 0
A classic pizza loaded with i, X r uce, ’ r ’
pe(:’f:z;;: zza loaded with zesty pepperoni, mozzarella cheese, and a perfectly seasoned tomato sauce, baked to golden ETO[, r] OlJ A 6 a oa c UT[ 0 p eiva

ETUKEVTPWVETAL OE OUCIAOTIKI),
OTPATNYIKY SOLAEI
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MeilveTe evnuepWEVOL PE veq, TIEPINAPEIC KAl podcasts — e TPOTIO TIOL XWPEAEL OTO TIPOYPAUUA 0AC

© EmupgeAnMEveG poEG e18NoEWV © EUVENIKTOL TPOTIOL EVNUEPWONG

OpyavwoTe Kal akoAouBroTte 6oa oag AlaBdote oAOKAnpa apbpa, AaBete
evolapEpouy peow RSS Kal kpatroTte TN pon) oOVTOHEG TIEPIARYPELG | LETATPEYPTE TA
OQaC YEPATN PE EVNUEPWON TIOL EXEL ayarnuéva oac Beparta oe podcast.
TPAYHATIKA a&la yia eodc.

X ||| Feed @ ol
~  Nevs
" F&B Magazine
[ saved 172 axtiches per week
v Culinary Trends & Innovation L Unread ]| <1 Alcredit
v F&B Industry News e
Menu Engineering Becomes a Key Growth Strategy for FEB * More restaurants and catés are turming to menu engineering, using data anaylics 1o redasi... a D ®
v Food Safety & Compliance
Supply Chain Resilience Tops F&B Business Priorities + In resaonsz te orqoing disruptions, F&B campanies are woring te build more rasilient sLoply chains.. a Do RN
~  Sustalnabdity & ‘Waste K
Technology in F& . Employee Training Programs See New Investmentin F&B « FAE businesses are prioritizing employes development, investing in medern veining programs e o [[J @ []
v Ta win F&E
il

<

Customers Fedback

<

Market Intelligerce

v Compettion Monitoring

P Social Medi * Sacial media platforms sre now central to F&D marketing with cperators incressing their fecuz onres.. 120 [0 @ []
Digital Payments Gain Momentum in the F&B Industry = The shift toward dig el sayments continues 1o sccelerale, with meee restaurents inlegrating w [0 @
Sustainability Initiatives Gain Traction Among F&B Brands + Sustsinabilly is becoming s tog priority, 35 Fa0 busnesses acepl eco-lriendly packaging end w [0 @ R
Personalized Customer Experiences on the Rise in F&B * Leveraong custome: date, food a1d beverage operators are rolling out perscnslized menas w 0 @ [
F&B Industry Sees Surge in Online Ordering and Delivery * With changng consumes habits, the F&D sector is experiencing regid grovity w O @ [

Cloud Kitchens Continue Rapid Expansion Across the F&B Sector » Cloud kitches are painng sopulerity amang food and beverage operators, effering azost.. 10n [[1 @[]
Read 11 =1 Alcredit
Health-Censcious Menus Drive New Trends in F&B + Focd and beverage businesses are updating teir manus with healthler options, respending to arowingeo.. 180 [0 ¢ R
Technology Adoption Accelerates in Food and Beverage Operations + Operators ecross the FAB Industry are rapidly edopting new technologies—trom resenvat..  18h (1 ¢> R
Pop-Up Concepts Offer Fresh Opgortunities for FEB Entrepreneurs « Pop-up restaurants and temperary dining events are helping FAE businesses reach new a.. 8k [[] (] :]

Loyaity Progrems Get 3 Digital Makeover in FaB + Restaurante and catés are revamping loyalty preqrame with cigital platierms, oftering personglizes rewards.. o [0 < 1

FAB Businesses Get Creative with Cutdoor Dining Solutions « With & ceatinued emphasis on safety and ambiance, FLE ooerators are investing in innevative ... o [0 < 1
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KepdioTe TMOAUTIHO XPOVO e AQUTOUATH, EVOTIOINKUEVN SIAXEIDION KPITIKWY TIEAQTWY

© ‘OAEG Ol KPITIKEG O€ €va HEPOG

Reply to all comments

Customer Store Rating Stamp

Lauren Murphy City Store v as Fri 17, Aug 2025 14:56 2UYKEVTPWOTE TIC KPITIKEG YIa OAQ T
i:::::osphere was nice and the menu had plenty of options. The food was decent, but nothing really stood out. Service was KOTGOTh “GTO Or[é Google Maps , Yel p,

okay, though a bit slow at times.

Foursquare kat GAEeC TIAATPOPUES, OE EVA

mk you for sharing your feedback. We're glad you enjoyed the aquclspheve and menu variety, and we appreciale your , , B
comments eboul the food and service, We hope to make your nexlt visil more memorable, SVIO.[O feed , prlQ VO. XpSlGCSTO.l VO.
erokedBeite KABe oeNida EexwploTA.
:;Txi.l]rson ?:r:lral Store Z;h:.z :tn.’:?/ Aug 2025 14:56
tl::::':uue was slow and it was hard to get anyone’s attention. My order took too long, and the food was just average @ EVO'ITOII'] uévn GIG.XSiplcn G.T[aVTr.]O'G(A)V
RW.W I { d feedback. We dd ed and staff availabil d
‘e apologize for your experience and appreciate your ack. We're addressing service s| and staff availability, an z 4 ’ z s
hope':)u'?l give u:anoth;e‘chance to p:)side a[be‘wr dining experience. ¢ . ” A]'[O.VTF]OTS 01 O)\SC qu KplTlKSQ HSOG arto
TO oLOTNUA pe TN duvatdTtnTa Xprong Al
::;;ng:nt :::ort Store R,.:": 5 :‘I.'?; Aug 2025 14:56 yla O'Uson 6|'O'TUT[('UOn GHG‘VTnoewV
Comment

I had a wonderful experience! The staff was attentive, the food arrived quickly, and everything tasted fresh and delicious.

© Avtopatn dnpoacicvon

Thank you for your kind words! We're thrilled you enjoyed your meal and service, and we look forward to welcoming you back
soon.

Me €va KAIK ONUOCIEVETE OAEC TIC

AMAvVTNOEIC 0ag OTIC TAATPOPHEG ard

OTTIOUL TIPOEPXOVTAL.
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Meivete pripootd arod Tov avtaywviopo pe Al-powered insights yia tnv ayopa

KAL TIC KIVAOEIC TWV QVTAYWVIOTWY OAG

@ Market Intelligence © MapakoAovBnon avraywvicpou

[aveToee, QUTOUATA ETIUEANUEVEC POEC PE [MapaKOAOLBNOTE TOLG AVTAYWVIOTEC oaC e Al TTou
Taoelg, véa Kal insights yia tv ayopd. Aaupavete evtortiCel deAtia TOTIOL, EVNUEPWOELG OE LIOTOOEAISEG,
eBdopadiaia avapopd — prnopeite va tn dloBacete véa npoiovta, aAAayEg TIHWY, VEA KataotThnuata, Kal
OAOKANPN N va (NTHoeTe Aueon TiepiAnygn. AANO — O€ PIa OPYQAVWHEVN KAl XOOVOAOYNUEVN PO
WOTE VA TIAIPVETE EYKAIPEC KAl OTPATNYIKEC ATIOPACEIC.

X [E] Feed E)

~ News

Competitor

v Customer Feedback

v Market inteligence Latost
~ Competition Monitoring Competitor New Vegan Menu * The new vegan menu i 3 culinary delight Q
Competior *0 Competitor New Store Opening + The new design Is vaually sppealing, Har R
Conpathora Compatitor Unvells New Design  The revamped kids menu 15 3 . Healthy options. tast Q
Competitor Expands Delivery Service * The imitod teme offer 15 3 stes n
Competitor Hosts Charkty Event + Partnering with locs! far n
Competitor Named Top Employer = T expins.co 0
Competitor Celebeates 50 Years = Celebrating 50 years with such excellence is inspir cious food, modem decor. and a spit of INnovation A true celebrason R
Competitor Goes Green + Adding a breskfast menu was a great idea. Fiufy eggs, perfectly 1oasted bread, and a burst of Aavor. A true breskfast success. (]
Competitor Debuts Limited-Time Offer = The ghilen e cotions oo ~t a clear dedication A true delght for ghuen-f [n]

Competitor introduces Loyalty Program + The charty event was Welk-organized, well funded, and a high level of engagement. A tiumph for a grest cause.

DD

Competiter Partners with Locel Farms * The expanded debvery service ia fantastic Prompt deliveries, fresh 1004, 800 courtecus drivers A weetimbie investment
Competitor Revamps Kids' Menu + The summer promotion is a steal. Affordable items, clear advertising, and a great value. A resl bargain
Competitor Wins Best Burger Award * Being named 2 1o & welldeserved. C ve pary, reasonable hours, and a supportive work emvircement. An accurate segre.

Competitor Anmounces Expansion Plans + The now ssiad 5 amazeg Criss iettice, flavor(ul dress

Competitor Adds Breakfast Mens + Winnirs the best burger award is justified. Perfectly cooked patty, fresh bun, and 2 burst of fizvor. A true burger masterpiece

Competitor Offers Gluten-Free Opions + The oyalty seogram is excelient Smple rules. generous rewards.

DD D DDDD

Competitor Launches Moblle App * 1w green intistve s commendable Mean:
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Data Sets

BeAtiwote TO marketing, TIC AEITOLPYIEC KAl TIC OXEOEIC e TOLC TIEAATEC OAG

pe eVEAIKTO data segmentation

>TaTikG Segments Avvapik@ Segments AYOPQOTIKEG 2LVrBEIEq
XelpokivnTn opadoroinon AuTOLATN AVAVEWON OPAdWY ALVOUIKY opadoTioinon XENOoTWY
XPNOTWV pe evxpnota GiTpa XPNoTWV BAacel cupTepIhopac pe BAon ayopaoTKES ouvhBeleg
Use cases Use cases Use cases
© ZTOXELOTE MENATEG HE @ XtioTe ebkoAa @ Anuoupynote

akpipela yia kaunavieg (r.x.
Oooug dev Exouv napayyeihet
TIC TehevTaieg 180 NuEPEQ)

® Opyavwote Ta dedopéva

oag yla o EekAbapeq
avadopee

o OTiagte aueoa Aioteg yla
npoodopee, follow-ups n

AA\EC TAKTIKEG EVEPYEIEG

enavaiaupavopeveg
Kaumavieg, onwe newsletters
KAl TIPOYPAUUATA QVTAUOIBWY
(T.X. MEAATEC TTIOL YivovTal
“loyal” petd tnv TPl
apayyeAia Tou priva)

@ Exete navta eEVNUEPWHEVEG
TIG AioTEG 0ag XWPIC va TIQ

QAVAVEWVETE CLVEXWG

TIPOCGWTIOTIONHEVEG
npoodopsg (.., “Chicken
Lovers” | “Vegan Regulars”)
KAavTe 1o OTOXEVUEVO Cross-
sell kai upsell avéioya pe TIc
TIPOTILUACEIC TWV TIEAATWY
Evrtomniote Tdoelg oe
npoidvTa Kal IPOCAPUOOTE

pevol Kal TIPOOPOPES



Snapshot

umb/e'

Exete OAQ TQ ONPAVTIKA PTIPOOTA 0A¢ — O€ JIa 066N

Awapoéppwon ava poAro
PriaEte MPoBoAeG Tou Taplalouy o KABE
Beon kat appodiotnTa. Etol, kdBe peNoC TNG
opadac BAETEL AKPIBWCS auTd oL XpelaleTal
WOoTe va KAvel TN OOUVAEIA TOU KOAUTEPQ.

‘OAeG oL IPOTEPALOTNTEG OE £va UEPOG

EruAeEte Ta widgets mou cag evolapEpoLV
KAl TIAPAKOAOLBNOTE TA CNUAVTIKOTEPAL!

Katdotaon cuotAUaTog Kpatnoeig

Artuara pe 2LVOPOLEC
npotepaldTNTA ExKpepEic cUANOYEC Kal
Erepxoueva events TTANPWUEG

Deadlines Eidormoinoelc

Epyaoieg QAroBEUATOC

Emails AnoTuxXNUEVES dlEPYACIEC
Ano600N TWANocEWV QUTOLATIOPWY

rﬂ Snapshot
TODAY SYSTEM STATUS ACTIVE SUBSCRIDERS PRIORITY TICKETS
15:25 car
. (==
Wednesday
10 September 2025
UPCOMING EVENTS, MILESTONES AND DEADLINES
025 New Menu Presentation
025 Branding Presentation
TICKETS
g peoduct Watso [ on 1
 dos
Sioee ' " Mont
All Stores. Last hour y Week \ h
$55.00 for this last hour lost year $45.00 for this last hour last yesr $10.00 for thes last hour last year

25 for this last hour last year 4 for this last hour last year



2 TATIOTIKEC AvadOpEC
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[TANPNC eikOva pe 166 avadopeg oe 29 Katnyopieg — arod nMwAnoelc kat marketing pexpl

KOOTN, AYOPAOTIKEG OLVNBEIEC Kal ArTOOOON TIPOOWTTIKOU — €XETE OTN OIABe0r 0ac TA TTAvTa

® Ta&vopnote, PIATPAPETE KAl MAPOLOLACTTE
TIC TANPODOPIEC pE TOV TPOTIO TIOL CAC BOAEVEL

® EmuaeEte avaueoa oe TTOAOOC TUTTOLG
yeadnuatwv (line, bar, area, stacked area, pie,
donut, map, heatmap, data table) kat
ouvouaopoC

T (7] Sales detail
Date range: Between 01-01-2024 And 31-12-2024

|

®

E&ayete avapopec oe PDF, Excel, CSV r{ JSSON

ErekTeiveTe TNV elkOVA TNG ETIXEIPNONG 0AC
TIODOOBETOVTAG EEWTEPIKEG TINYEG SEOOUEVWV
KAl CLVOEOPOLC 0 AANEC AvadOPEC,
KATAxwpENoelg apxeiwy, epappoyeg N URLs

L 01-01-2024 - 31-12-2024

Gross Revenue From Location
Central Station
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EVEAIKTEG KAl TIAPAHUETPOTIOCIHEG ETINOYEC AVAPOPLWY

© Amnofnkeoote £€Tolha presets ya
Vpr]YOpI’] SHO.VO.Xpr]GlUOHOlr]On' 4§ Reports & Fittors @ Salgs de?_a"v - & 01012024 01.012024

® Opiote emineda npoéofaong
52.28% | Downtown

21.13% || central Station

® YTIOOTNPIEN VIO TIOAAEC YAWOOEG,
Cwveg wpag Kal vopiopata

16.71% [ Mall

09.88% [l Port

Sum
€2,183.59

® Molpaoteite avadpopec
ECWTEPLKA I EEWTEPLKA LiE
ouvepyareg kal stakeholders

Gross Revenue From Location
Central Station
€46145

21.13%

® YTI0OTAPLIEN YIA TIOAAG SI0POPETIKA
Jidtpa ava avagpopd

® [NpoéoPaon ard desktop ) tablet
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Euxaplotovpe!

[l TePIo0OTEPEC TIANPOPOPIEC

emiokedBeite To www.fimble.io
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