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Data Challenge

F&B businesses today sit on mountains of data—orders, transactions, buying habits,
marketing campaigns, and more.

Yet most of this valuable information goes untapped.
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Meanwhile frontline teams are
struggling to make hour-to-
hour decisions without clarity

Getting insights from :
N 9 g, , By the time the numbers are
traditional reporting tools is a ,
ready, the moment for action
slow, complex, and analyst-
_ has already passed
reliant process




Solution

Imagine if anyone could have...

Instant access to actionable
insights at their fingertips.

No waiting weeks for analyst
reports.

No confusing spreadsheets and
dashboards.

Just clear, reliable intelligence that
highlights opportunities, cuts
costs, improves efficiency, and
grows sales —every single day.
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—imble’s Inteligence

That’s where

come in.

By combining deep knowledge of
your business with advanced Al
models designed specifically for F&B,
we transform raw data into easy-to-use

insights with a single click.

Whether it's forecasts, smart assistants,
or data analyses, Fimble empowers
your teams to automate work at
scale and make confident decisions

that drive results —fast.
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Benafits

Increase Profit Margins

Tight margins mean every shift, ingredient,
and staff hour counts. Intelligence tools
deliver precise insights across your
business, turning small decisions into big
gains. Meanwhile, Al automations save
your team valuable hours, leading to
reduced costs and increased profits.

Stability to Unpredictable Demand

Changes in F&B often come without
warning. Trusting instinct or old reports
puts you at a disadvantage. Intelligence
tools use real-time data and predictive
models to foresee demand, enabling
operators to respond promptly and
without second-guessing.

finble

Accelerate Reporting

In the fast-paced world of F&B, operators
need to make quick decisions, and
traditional reporting tools are too slow and
rigid. Al-powered tools turn scattered data
into clear, actionable summaries in
minutes, not days, so you can make
decisions on the fly.

Self-Serve Analytics at Every Level

Intelligence tools deliver easy-to-read
summaries and give everyone, from CFOs
to store managers, self-serve data that
make sense. This unburdens data teams,
scales insights without adding headcount,
and closes the gap between data and
reality.
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Our Al Foundation

ﬁgﬁ Established Al Expertise

® We embraced Al long before the 2023 surge, investing early in a dedicated in-house Al/

ML team of mathematicians and engineers.

@ Our long-standing experience allows us to design Al solutions that are not only powerful

but also deeply aligned with your business objectives, always delivering measurable value.

r—O
“(®), Ethical by Design
oJ

@ As early adopters, we comply with the EU Artificial
Intelligence Act, the first regulatory framework for safe and :***** EU Artificial
ethical Al use, ensuring transparency, risk reduction, and user 7 Intelligence Act

protection in every Al-driven functionality we develop.

@ Your data is never shared or used for training any external

model.
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Our Al Foundation

It -
) Privacy as a Core Value

@ We treat privacy as an operational responsibility.
Backed by our ISO 27701 certification and GDPR

compliance, we follow strict data protection

guidelines to ensure transparency and accountability
in how personal data is handled.

Continuous Machine Learning Innovation

@ Our Al/ML team is constantly exploring and adopting new models, technologies, and

techniques in the rapidly evolving LLM field —keeping your platform at the cutting edge
of intelligence.
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FORECAST DATA ANALYSIS
Transform reactive operations into Turn data into meaningful summaries
proactive planning with forecasts that and graphs instantly and as easily as
allow teams to predict outcomes and having a conversation—no code or

grab opportunities every single day. analyst required.

M

ASSISTANTS

Automate time-consuming tasks and
scale knowledge sharing with custom
Al agents so your team can focus on
work that matters.

FEED

Monitor your business landscape with
feeds that keep you updated on
news, customer reviews, market

intelligence, and competitor actions.
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DATA SETS SNAPSHOT REPORTS
Improve marketing, operations, Stay on top of what matters Powerful engine with 166
and customer engagement with most with a real-time customizable, flexible, ready-to-
static and dynamic dashboard that concentrates all use reports spanning across 29
segmentation for laser-focused your priorities in a single view. business categories for

targeting and reporting. decision-making at every level.
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Switch from reactive
firefighting to proactive,

data-driven planning X al Forecast -
Forecast Manal Entry @) Events @) Campaigns ) Weather @

Bute (Start)  Dwte (Bt Forecast ype
B os00 2250202 Product Analysis

soate Wl forecast

i
i
i

How it works

Fimble’s forecast combines —
statistical models, e

historical data, and -

2024020

adjustments for real-world .

20240200

factors —like marketing v

20240200

campaigns, local events, m——

20240200

weatrer
o
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o
o
o
o
os
o

g8 b ¥ b oBo¥oBROERGEREOEI

weather, and manual input— — ARG
to create predictions with

over 85% accuracy.
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Daily Orders forecasts predict orders for the next 7 days

X am Forecast

- Manual Entry @)  Events @)  Campaigns Weather @  History

Sore(s) Forecast type
Al ¥ Daily Forecast

Factors

o @ +

Toesday 2nd Wedoesday Ird J—_ Friday Sth Sunday 7th

Manual forecast Manual forecast: Mancal forecast Manual forecast Manual forecast: Manual forecast
-10% -10% -10% -10% -10% -10%
Campaiges: +25% Campalgns: +25% Campaigna: +25% Campalgns: +25% Campaigns: +25% Campaigns: +25%
Cvenns: +5% Events: 0% Everns 0% Events: 0% Events: 0% Cvenns 0%
Weather 0% Weather 0% Weather 0% Weather 0% Weather 0% Weather 0%
B 4% M 0% oM 0% BM: 0% BM: 0% B 0%

7-day Orders Forecast

7000

3

& 6000

]

4000
Feb1 Feb2 Feb3 Febs Fob s Fab 6
2024

Forecast

Date Forecant

Monday 20240201 6190

Tuesday 20240202 7204

Wednesday 2024-02-03 7487

Thursday 2024-02-04 6533

Friday 20240205 4041

Saturday 20240206 5176

Sunday 20240207

Manual forecast:
-10%
Campaigns: +25%
Events: 0%
Woather: 0%

M 0%

Smarter Planning
@ Less risk of under or over-

production

Optimize Staff Scheduling

@ Adjust weekly staffing to match
expected order volumes

@ Avoid overstaffing on slow days
and understaffing on busy ones

Financial Clarity

@ Estimate future costs and
revenues

@ Align marketing efforts with

projected demand
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Product Analysis forecasts predict daily orders per product for the next 7 days

Ensure Product Availability Reduce Waste & Control Costs Boost Customer Experience

@ Keep high-demand itemsin @ Reduce overstocking and food waste @ Reliable service with less

stock to prevent lost sales by purchasing the right quantities “out of stock” surprises that
builds loyalty

@ Anticipate spikes in orders ® Optimize supplier orders and avoid last-
and adjust inventory minute purchases that drive up costs
proactively
X il Forecast o & +

Manual Entryo Events o campaigns ()  Weather ° History

Store(s) Forecast type

All - Product Anslysis -

Factors
Manusl forecast _ Manuslforecast Manualforecast Manusiforecsst . Manualforeesst Manualforecast Manal forecast:
-10% -10% A -10% -10% -10% -10% -10%

Campalgns: +25% (7 Campalgns: +#25%  (© Campalgns: +25% ) Campaigns: +25% J Campalgne: +25% 3 Camgalgns: +25% U Campalgns: +25%
Events: +5% @ Events: 0% Events: 0% Events: 0% Events: 0% Events: 0% Events: 0%
Vieather: 0% Weather: 0% Weather: 0% 'Weather: 0% Weather: 0% Weather: 0% Weather: 0%

AM: -4% @ BM: 0% BM: 0% BM: 0% BM: 0% BM: 0% BM 0%

Tuesday 2nd Wednesday 3rd Thursday 4th
Plzza Plzza Pizza

Salad Salad Salad
Appetizer Appetizer Appelizes
Pasta Pasta 5! Pasta

Chicken Chicken

Burger Burger Burger

Fries Fries Fries

Drinks. Drinke.
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Hourly Orders forecasts predict daily orders broken down by hours

X i Forecast O & +

Optimize Daily Staffing

ManualEnuyo E\'enlso Campaigns Wcalhevo History

@ Match employee shifts to peak o L e .

Hourly Sales

vs. off-peak hours Factors

.
@ Reduce lost labor during slow P P — EEPSS [CESveS— [—— —— e —
-10% -10% -10% -10% -10% -10% -10%

. Campalgna: +25% Campalgns: +25% Campalgns: +25% (% Campalgns: +25% Campaigns +25% Campalgns: +25% Campalgns: +25%
pe rl Od S Events: +5% Events 0% Evants: 0% Events: 0% Events: 0% Events 0% Events: 0%
Weather. 0% Weather. 0% Vieather: 0% Vieather: 0% Weather: 0% Weather: 0% Weather: 0%
E . d I t . ‘t I I BM: 4% BM: 0% BM: 0% BM: 0% BM: 0% BM: 0% BM 0%
Hourly Sales Forecast
1500

Kitchen Readiness
@ Prepare food stations ahead of

high-volume hours

202402-02 0000 202402403 00.00 20240204 00:00 2024-02-05 00.00 202402-06 0000 20240207 00:00
Time

- - Monday 15t Tuesday 2nd Wednesday 3rd Thursday 4th Friday Sth Saturday 6th Sunday 7th
BOOSt CUStomer SatISfa Ctlon 1300 287 1300 27 1500 8 1300 W 1300 287 1300 287 1300 287
1400 30 1400 30 1400 0 a0 M0 1400 30 1400 30 1400 o
O Smooth SerVice and Short Wait 1500 279 1500 279 1500 279 1500 270 1500 279 1500 279 1500 279
16:00 253 1600 253 1600 53 1600 3 1600 253 1600 253 1600 253
H H 17.00 274 1700 274 1700 74 1700 74 1700 274 1700 274 1700 274
tl mes even d uri ng peak hou rs 1800 23 1e00 2 1800 2 e 422 w00 43 1e00 M 1800 e
. . . 19:00 81 w00 e | 19w | 19w 81 w00 1900 ol
O] COﬂSlStent and rel Iable service 2000 1208 2000 128 2000 1238 2000 1238 2000 1208 2000 1230 2000 1238
21:00 1224 2100 1234 2100 1234 210 1238 2100 1224 2100 1224 2100 1234

.
qual Ity 200 nz 2200 n? 2200 nr 22:00 nr Z2:00 nz 2200 ni 22:00 nz

Z3.00 354 23.00 as4 2300 354 354 23:00
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Hourly Orders by Category forecasts predict hourly orders broken down by product category

-”to D e o Demand and Customer Insights
- L == @ Prevent lost sales from category
o stockouts
@ ldentify trends in customer preferences
= e e e e e = Targeted Promotions
® Run time-sensitive deals based on
expected category demand
s ® Maximize upselling and cross-selling
*““ opportunities during peak category
——— —— — . - Hours
e Operational Efficiency
B ” @ Prep ingredients and cooking stations
E based on category demand
o o @ Balance kitchen workloads by category
E @ Improve speed of service by prioritizing

—— high-demand product groups
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Raw Materials forecasts use recipes and orders to predict raw material usage

Cut Food Waste Streamline Supply Menu & Cost Optimization

@ Reduce food waste by @ Optimize supplier orders and @ Minimize risk of running out of
purchasing the right deliveries essential ingredients mid-day
quantities @ Strengthen supplier @ Understand which ingredients drive

@ Avoid spoilage from partnerships with accurate the most usage and costs
perishable goods purchases @ Identify high-cost, low-demand

items to optimize menu

X am Forecast O & +

Manual Emryo Evemso Campaigns o Weemeco History

Storels) y Forecast type -

Al Raw Materials

Factors
Manual forecast: = Manual forecast: = Manual forecast: . Manual forecast: G Manual forecast: = Manual forecast: ~ Manual forecast: ~
-10% -10% -10% -10% -10% -10% -10%

Campalgns: +25% 7 *25% 7 *25% 7 Campaigns: +25% (7 Campaigns: +25% 0 1 +25% Q) +25% (7
Events: +5% 7 Events: 0% Events: 0% Events: 0% Events: 0% Events: 0% Events 0%

Westhes: 0% Weather: 0% Weather: 0% Weather: 0% Weather: 0% Weasther: 0% Weather: 0%

BN -4% ? BN 0% BM: 0% BM: 0% BM: 0% BM: D% BM: 0%

Forecast

R Material Wiedresday 31d Thursday 4th Saturday 61h Sunday 7th
1,50z Dip cups with Lid £190 6190 6190 6150

10 Box 7204 7204

10 Deugh Ball T4ET 7487

10 Deugh Ball Whole Wheat 6533

100% Mozzarela 4041
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Past category data

Orders by Category

<~ Hourly orders forecast —

N Manager can adjust ———>

Weather Conditions

——— Apply multiplier =

Forecast Process

[

Past hourly orders data

l

Hourly Orders &~ Daily orders forecast ——

L

]

Past daily orders data

l

Daily Orders

J

Y

Manager can adjust

\

Manual Adjustments

Manager input, including multipliers for Marketing and Events

Combine with system forecast

\

Final Forecast
System + Adjustments + Weather

Check accuracy

\

Review & Improve

Compare forecast vs actual sales

finble

Past daily orders by product data

~— Daily orders forecast —>

Daily Orders by Product

Daily orders by product forecast

&— Manager can adjust ——

\

Raw Materials
Calculate ingredient needs from
recipes




finble

Data Analysis o

What took data analysts months is now quickly accessible to anyone with a single click.

No complex formulas, SQL, or code needed.

Auto-generate Deep Analyses Instant Insights. Just Ask

@ With Fimble’s data analysis app, you have an @ Simply describe the insights you need in plain
expert who already understands your data, language and watch your questions turn into
system, and business and is available 24/7 actionable summaries and dashboards. Choose
to help you turn information into meaningful from 16 predefined analyses to give your
insights instantly. insights laser-focused direction and clarity.

X ® Data Analysis

Summary Trend Analysis Correlation Analysis Anomaly Detection
Provid ) OVE Identifies patterns and changes in your data Discovers relationships between different Identifies unusual data points or outliers that
over time to spot growth, decline, or cyclical variables to understand what factors influence deviate significantly from normal patterns.
behaviors. each other.
Recommendations Segmentation Time Period Comparison General Insights
Generates actionable suggestions based on Groups your data into meaningful categories to Compares performance across different time Extracts the most valuable and actionable
data insights to improve business performance. identify distinct patterns or customer types. periods to measure growth or changes. findings from your data.
Table Analysis Suggest Visualizations
Focuses on 9 the best chart types and
tabular data for patterns and key metrics. visualizations 10 represent your data insights.
Natural

e.g. ‘Show me total sales of product X last month’, 'Which were the top 5 selling products by quantity this year'
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Finble

Instantly access knowledge and get work done at scale with conversational Al assistants

Give assistants roles and names, and power them with your documents, URLs, and
built-in Al engines (ChatGPT, Claude, and Gemini)

Knowledge bots that instantly
surface answers so teams spend

less time searching

Customer service agents that
handle repetitive inquiries and tickets
with consistent, 24/7 support—
without adding headcount

Order-taking agents that automate
transactions when an all-new level of

experience accuracy

Data analysts for accelerated

reporting

X 2 Assistants

Agem
@ Internal staff training

' USA bank holidays
Conversation 2
Conversation 3
Conversation 4
Conversation §
Conversation 6
Media
Accounting
Related Products
Serial Numbers
Files.

Extra

: @ Add Conversation

Can you give me & list vaith all the USA bank
holidays?

Certainly! As of my last update in 2023, here are the federal public holidays recognized in the United States. Note that these
holidays are celebrated by local, state, and federal government offices, with most private secter workplaces also observing many
of them:

1. **New Year's Day™ - January 1
If January 1 falls on a Sunday, the holiday is observed on the following Monday.

2. **Martin Luther King Jr. Day** - Third Monday in January
- Commemorates the civil rights leaders birthday

3. **Presidents’ Day** (Washington's Birthday) - Third Monday in February

4. **Memaorial Day** - Last Monday in May
- Honars the men and women who have died in military service 1o the United States.

5. *Juneteenth National Independence Day** - June 19
- Marke the end of elavery in the United States and is also known as Freedom Day.

& **Independence Day** - July &
- Celebrates the Declaration of Indegendence in 1776,

7. *Labor Day** - First Monday in September
- Honars the contributions of workers and the labor movement

8. **Columbus Day** - Second Monday in October
- Also recognized in some areas as Indigenous Peoples’ Day.

9. **Veterans Day** - November 11
- Honars all whe have served in the United States Armed Forces.

10. *Thanksgiving Day** - Fourth Thursday in November
- Traditionzlly celebrates the harvest and other blessings of the past year.
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Instantly access knowledge and get work done at scale with conversational Al assistants

Let assistants take care of time-consuming manual work:

X @ A . t t - - - -
R Assistants @ Fill in missing content, such as

Conversations €B) Kknowledge @ Assistants @) O product descriptions and
& Fillin products with no descriptions metadata
Products © ® Respond to open support
Th;‘;gherita Pizza [ﬁl tiCkets
Description 0

A traditional favorite with fresh mozzarella, vine-ripened tomatoes, and fragrant basil leaves, drizzled with extra virgin
olive oil on a thin, wood-fired crust.

) @ Translate content, such as

product titles and descriptions

Title

Pepperoni Supreme IEI

Description 0

A classic pizza loaded with zesty pepperoni, mozzarella cheese, and a perfectly seasoned tomato sauce, baked to golden ¥ SO yOU r team can fOCUS on
perfection.

strategic, high-impact work

instead of busywork.
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Stay informed about what’s recent with curated news, quick summaries, and podcasts—

all tailored to fit your busy schedule and preferences

Curated News Feed Flexible Options

@ Easily organize and subscribe to news @ Read full articles, get quick Al-generated

outlets via RSS to keep your feed filled with summaries of key points, or turn your favorite topics
into an Al-generated podcast—making it convenient

relevant updates.
to stay informed in the way that suits you best.

X [Z] Feed @

~ MNews F&B Magazine
[ saved 172 articles per week
v Culnary T vatio 17 .1
Culnary Trends & Innavation Latest Unread 007 =7 Alcredit
v F&a Indusiry News He
Menu Engineering Becemes a Key Growth Strategy for FAB * More restaurante and calés are luming lo men engineering, using date anshytics lo redesi.. @ 1
v Focd Safety & Compliance 7K+
Supply Chain Resillence Tops F&B Business Priorities « In responss to ongeing disrunticns, F&3 companies are wording 1o bulld more reslient sugply chains,.. @ A
v Sustanahility & Waste K
Employee Training Programs See New Investment In F&B « F3E bushesses are priontizing employee development, Investing In modem trahing programs the... @ [q
v Teshnology n F&B e

v Customer Feetback a5ting solutions to predict demal

v~ Market Intelligence

v Competition Monitaring

F&B Operators Strengthen Social Media Engagement = Social media platforns sre now central 1o FEB marketng with cperators increzsag their fecus on rea wm [0 @ R
Digital Payments Gain Momentum in the F&B Industry + The shift toward digitel pyments continues (o sccelerste, with more resteurants inlegraing 1w D@ R
Sustainability Initiatives Gain Traction Among FAB Brands + Sustainabilily is becoming & Lop aricrity, 8 FaD businesses sdopt ece-lriendly packaging and w 0@ N

F&B *+ Leverag s data, feod and baveraga operators are roling out personalized menJs e (0 @ [
F&B Industry Sees Surge in Online Ordering and Delivery « /ith cengng consumer hatits, the F&B sector Is experlencing rapid arowth wn (D @ [
Clowd Kitchens Continue Rapld Expansion Across the F&8 Sector + Cloud kiichens are ganing populanty amang ‘ood and beverage operatars, offering & cost wn (D @ [0
Read 0 -7 Al credit

Heaith-Conscicus Menus Drive New Trends in FBB + Feod and baverage businesses are updating thel manus with heathier options, responding togrowing ce.. 180 [0 < R
Technokogy Adoption Acceleratas In Focd enc Beverage Ogerations + Cperators across the FAE Industry are rapidly adepting new tachncicgies—from raservat. wm 0o A
Pop-Up Concepta Of‘er Fresh Opportunities for F&B Entraprencurs + Mopup restaurants and temporary dinng avents are helping F&B businesses reach naw a wn (D @ W

Loyalty Programs Gt a Drgital Makaower in F&8 + Restaurants and cafés are revamping loyalty programs with digital platforms, offering parsonalzec rewards w (DG

F&8 Businessas Get Crentive with Outdear Dining Schutiors * With a continued emphasis cn safety and ambiance, F&8 cperators are investing in innovative o w [0 2 [



~eed

Finble

Save hours of valuable time with centralized, automated workflows for fast and

effortless customer review management

Reply to all comments

Customer Store Rating Stamp
Lauren Murphy City Store o735 Fri 17, Aug 2025 14:56

Comment

The atmosphere was nice and the menu had plenty of options. The food was decent, but nothing really stood out. Service was
okay, though a bit slow at times.

Reply
Thank you for sharing your feedback, We're glad you enjoyed the atmosphere and menu variety, and we appreciale your

» Centralized Review Aggregation

Collect all reviews, regardless of store,
from multiple platforms (Google Maps,
Yelp, Foursquare, etc.) into a single feed,

comments eboul the food and service, We hope to make your nexlt visil more memorable,

SO you never have to check each site
individually.

Customer Store Rating Stamp
Ray Willson Central Store {} 1.2 Fri 17, Aug 2025 14:56

Comment
The service was slow and it was hard to get anyone’s attention. My order took 1o long, and the food was just average. - gn
@ Unified Response Management

Reply
We apologize for your experience and appreciate your feedback. We're addressing service speed and staff availability, and
hope you'll give us another chance to provide a better dining experience.

Reply to all reviews directly from within the
app—with the convenience of generating
Al responses if you want to.

Customer Store Rating Stamp
May Grant Airport Store o745 Fri 17, Aug 2025 14:56

Comment
I had a wonderful experience! The staff was attentive, the food arrived quickly, and everything tasted fresh and delicious.

Thank you for your kind words! We're thrilled you enjoyed your meal and service, and we look forward to welcoming you back

i » Automated Review Posting

Cancel #. Generate replies Submit replies

Publish your responses all at once to the
original review platforms with a single click.
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Gain a competitive edge and make informed strategic decisions with Al-powered insights

on industry trends and competitor activity, all delivered directly to your feed

Market Intelligence Competition Monitoring

@ Stay ahead in your industry with up-to-date @ Monitor your competitors with automated Al deep-
trends and insights, automatically curated research that tracks press releases, website updates,
through Al deep research and delivered new products, pricing changes, store openings, and
straight to your feed as a quarterly report that more — providing an organized, dated feed for timely
you can read in full or quickly summarize. strategic decisions.

X [E] Feed ]

o Crmpother =

v Customer Feecback

~ Market Inteligence Latest
~ Compettion Monftoring Competitor New Vegan Menu * The new vegan menu i a culinary delight. Fiavorful and innovartive, it's sure 10 impress. A triumg for vegan cuisine.
Competitor 0 Competitor New Store Opening * The new design Is visually appealing. Hamonious colors, intuftve layout, and a great aesthetic. A design success.

Compethor3 Competitor Unvells New Design * The revamped kids' menu Is & bt Hoalthy options, tasty flavers, and o high level of creativity. A real winner

Competitor Expands Delivery Service * The imited-time offer is  steal. Aficrdable items, clear advertising and o grest value. A real bargain

DD D DD

Hosts, Event + Partnering with local farms is briflant. Hgh-quaiity roduce, consistent supply, and strong support. A true partnershis
¥ ooy

Competitor Named Top Employer + The expansion plsns are prameaing Reskstic goals affective execution snd a clear vision A ¥ue path 19 success

D

Competitor Celebeates S0 Years = Celebrating 50 years with such excellence is inspiring. Delicious food, modern decer and a spiit of innovation. A true celebration.

Competitor Goes Green + Adding a breskfast menu was a great idea. Fluffy eggs, perfectly toasted bread, snd a burst of flavor. A true breskdast success

D DD

Competitor Debuts Limited-Time Offer = The ghuten-f-ee cptions are fantasse. Mot favorful, swd a clear dedication A true delght for ghsen-free eaters
Competitor introduces Loyalty Program + The chardy event was 3 success. Well-crganczed, well fonded, 3ne 2 high level of engagement. A sumph for a grest cause
Competitor Partners with Locel Farms + The expanded debvery service ia fantastic Promet deliveries, fresh food, and courtecus drivers. A mortimtvle investinent
Competitor Revamps Kids' Menu + The sumrmer promation is a sseal. Affordable ftems. clear advertising, and a great value. A reaf bargain
Competitor Wins Best Burger Award + Being ramed a %op empioye 3 welkdeserved Competitive pay. reasonable hours, and a spportive work emvrcement. An accurate resre

Competitor Anmounces Expansion Plans + The new ssiad is amasing Crisg lettuce, flavorful dressing. and s burst of flavoe A true salad sessation

Competitor Adds Breakiast Menw + Winning the best burger award is justified. Perfectly cooked patty, fresh bun, and 2 burst of flavor. A trus burger masterpiece

Competitor Offers Gluten-Free Options * The loyalty peogram is excellent. Smple rules, generous rewards, and  genune appreciation for customers. A valuable perk

Competitor Summer Promotion + The grand opening mas 3 success Shart ines, orgarzed stalt snd an et ng slmosphere Wel woeth the antpston

DDDDDDHOD D

Competitor introduces New Salad * The motile app leunc 55 S ce. fast loading times, and 8 high level of functionality. A true tech triumph

D D

Competitor Launches Mobile App * T, eaning!u actions, sgndicant
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Data Sets

Improve marketing, operations, and customer engagement with flexible data segmentation

Static Segments Dynamic Segments Buying Habits
Manually group users by Automatically update groups Dynamic customer
applying filters based on changing behavior segmentation based on buying
habits
Use cases Use cases
. . L . Use cases
@ Target segments with @« Easily maintain recurring
. . . . . , @ Create personalized
precision by building campaigns like email
focused campaigns (e series and loyalty programs offers (e.g., target
paig gh yalty prog segments “Chicken Lovers”
re-engage customers who (e.g., segment loyal or “Vegan Regulars’)
haven’t ordered for 180 Customers after their third © Cross-sell and upsell
days) order in a month and more strategically based on

@ Organize data clearly for
cleaner reporting

® Quickly pull lists for
tactical activities like

engage with them via email)
@ Always keep up-to-date
segments without

what customers already
prefer
© Recognize product
trends and adapt menus,
specials, and promotions
accordingly

constantly refreshing lists

promotions or follow-ups
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Snapshot

Stay on top of what matters most with a real-time snapshot dashboard

X [©] Snapshot

Custom Layouts for Every Role

Layouts @ Amouncements (@) o
@ Create snapshot views that match user TODAY SYSTEM STATUS ACTIVE SUBSCRIBERS PRIORITY TICKETS
levels and responsibilities so each team 15:25 81% 292 A
member sees the information most T 240 61
relevant to their job. 10 Sepember 2025 eorsurt expry

UPCOMING EVENTS, MILESTONES AND DEADLINES

All Your Priorities in One View s NP

101102025  Branding Presentation

® Choose from a range of widgets to ToKers

ShOW What’S important: TILE HJ.LLNMIE DESCRIPTION PRIORITY
® System status @ Reservations -

Al Stores v Last hour Today Wieek Menth
@ Priority tickets @ Subscriptions
| |

@ Deadlines CO”eCtionS and $55.00 for this last hour last year $45.00 for this last hour last year $10.00 for this last hour last year
@® Tasks Payments 53 )
@ Emails @ |nventory alerts 25 for this last hour last year 4 for this last hour last year
® Sales performance @ Failed automated

tasks
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Reports

Get the full picture with 166 out-of-the-box reports, covering information across 29

categories, from sales, marketing, and costs to buying habits, staff performance, and more.

© Sort, filter, and present your data the @ Export as PDF, Excel, CSV, or JSON files
way you need
® Expand your view by adding external
@ Choose from multiple chart types (line, data sources and linking to other
bar, area, stacked area, pie, donut, map, reports, records, apps, or URLs
heatmap, data table) or combine them

L e Q-us,a-l“e-s,..d.ewll 2024 And 31-12-2024 - 8 ororz-an

|

Gross Revenue From Location
Central Station




finble
Reports

Flexible, customizable reporting options

© Save presets for recurring use

@ Set multiple access levels

3¢ Reports & Fittors @ Sales defal! : & 01.01.2024- 01012024
Date range: Between 01012024 And 31 2 r

@ Support for multiple languages, time
zones, and currencies

52.28% [ Downtown
21.13% || central Station

16.71% [ Mall

09.88% [l Port

@ Share internally across teams or
externally with partners and
stakeholders

Sum
€2,183.59

Gross Revenue From Location
Central Station
€46145

21.13%

@ Customize reports with several filters
per report

@ Access on desktop or tablet
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Thank you!

For more details you can visit us at

www.fimble.io
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